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VOLUME OF FOCUS BRANDS 

INCREASED 4.8%

REVENUE WAS 36 297 MILLION 

USD, AN ORGANIC INCREASE 

OF 4.4%, AND REVENUE PER HL 

ROSE 2.3%

EBITDA MARGIN WAS 38.2%, 

INCREASING 209 BASIS POINTS

EBITDA ROSE TO 

13 869 MILLION USD, UP 10.6%
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Growing Healthy Brands

At Anheuser-Busch
InBev, we believe
we have the best
portfolio of brands
in the industry.
There are well over 
200 brands in our
global portfolio, 
14 of which have
estimated retail 
sales value of over 
1 billion USD. 

As dedicated and successful brand-builders, we 
invest the majority of our resources and e  orts 
in those brands with the greatest growth and pro  t 
potential, which we call our Focus Brands:

Global Brands 

Multi-Country Brands 

Local Champions 
Brands that lead in their respective markets

This strategy is clearly working. Three of 
our brands — Budweiser, Bud Light and Stella 
Artois — are ranked among the Global Top 
Five beer brands by BrandZTM. We enjoyed 
4.8% volume growth in our Focus Brands in 
2010, and these brands represent 68.8% 
of our total own beer volume.
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Global Brands

Beck’s The world’s No.  German beer, Beck’s 

is renowned for uncompromising quality. 

It is brewed today, just as it was in , with a 

rigorous brewing process and a recipe using 

only four all-natural ingredients. Beck’s 

adheres to the strictest quality standards, 

consistent with the German Reinheitsgebot 

(Purity Law). With a history of superior quality 

and distinctive taste, Beck’s has had only 

six brewmasters over more than  years. 

Driven by a progressive and unconventional 

spirit, Beck’s enjoys wide popularity in 

more than  countries. In recent years, 

innovations have included Beck’s Vier, Beck’s 

Green Lemon and Beck’s Ice.

Budweiser Known as the “Great American 

Lager”, Budweiser was  rst introduced by 

Adolphus Busch in  and is brewed with 

the same care and high-quality, exacting 

standards today. Budweiser is a medium-

bodied,  avorful, crisp American-style lager 

craft brewed with a blend of premium 

American and European hop varieties, for the 

perfect balance of  avor and refreshment. 

It is the only beer brand in the BrandZTM Top 

 Most Valuable Global Brands .

Budweiser’s reputation for quality and 

consistency, and association with core 

American values, make it the perfect 

candidate to become the  rst truly global 

beer brand. Attesting to the tremendous 

global popularity and potential of the brand, 

in  Bud was successfully launched in 

Russia, a Budweiser Lime extension was 

introduced in China, and Budweiser Brew 

No.  was a highly successful innovation in 

the UK. We plan to introduce Budweiser 

to Brazil in , capturing a new market for 

this iconic global brand.

Stella Artois As the No.  selling Belgian 

beer worldwide, Stella Artois is the gold-

standard of quality in almost  countries. The 

rich heritage of Stella Artois dates back 

to  in Leuven, Belgium. Featuring the best 

ingredients, including celebrated Saaz hops, 

its full  avor and clean, crisp taste make Stella 

Artois the optimum premium lager. The 

prestige of Stella Artois is reinforced by its 

strong association with zythology. 

The art and science of enjoying Stella Artois 

begins with a beautiful, specially crafted 

chalice, and continues with a -step pouring 

ritual that allows the beer to  ow, breathe 

and develop a pristine head. To convey 

the exacting standards that are part of the 

brand’s heritage, we created the Stella Artois 

World Draught Masters competition in , 

attracting contestants from around the 

world to determine who has mastered 

the intricate pouring ritual. In , the 

brand’s positioning was reinforced with 

a compelling ad campaign, featuring the 

tag line, “She is a thing of beauty”.

GLOBAL 
BUDWEISER 

VOLUMES INCREASED 
1.7% IN 2010.

ANHEUSER-BUSCH INBEV 2010 ANNUAL REPORT



Multi-Country Brands

Le  e Bringing people together to share and savor special 

moments is the essence of Le  e. Only the highest quality 

ingredients go into Le  e, providing a distinctive taste 

experience that makes every sip worth savoring. Le  e is 

the beer with the longest heritage in our portfolio, dating 

back to . The exceptional Le  e experience is now 

available in more than  countries worldwide, and 

the brand has continued its strong growth in France, the 

Netherlands, Italy, US, Ukraine, Switzerland and Brazil.

The Le  e brand is available in several distinct varieties, 

including Blonde, Brown and Triple — each o  ering its 

own unique character. Each of these unique brews is 

made by craftsmen who rely on hundreds of years of 

brewing competence and tradition to make a drink that 

o  ers a perfect moment of indulgence.

Hoegaarden A unique, authentic Belgian wheat beer, 

Hoegaarden is totally di  erent by nature. First brewed in 

, Hoegaarden is top fermented, then refermented 

in the bottle or keg, leading to its distinctive cloudy white 

appearance. The taste of Hoegaarden is unique and 

complex: sweet and sour with a note of bitterness, a spicy 

echo of coriander, and a hint of orange. 

For many new consumers, Hoegaarden is a surprising and 

compelling taste experience. Hoegaarden has emerged 

as one of the fastest-growing Focus Brands and enjoyed 

solid growth in Russia, France, US, Ukraine, Switzerland, 

Spain and Austria in .

HOEGAARDEN 
IS ONE OF THE 

FASTEST-GROWING 
FOCUS BRANDS.
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Local Champions

Bud Light was introduced in the 

United States in . Its superior 

drinkability and refreshing  avor 

have made it the world’s favorite 

light beer. Bud Light is brewed 

using a blend of premium aroma 

hop varieties, both American-

grown and imported, and a 

combination of barley malts and 

rice. Beginning in , Bud Light 

will become the o   cial and 

exclusive beer sponsor of the 

National Football League, forming 

an even stronger connection 

with fans. 

Quilmes is the leading beer in 

Argentina and enjoys strong 

market presence in other Latin 

American countries. Quilmes is 

the beer for people who enjoy, 

“el sabor del encuentro” (“the 

 avor of getting together”). 

In addition to the original 

Quilmes Cristal, the family 

also includes Quilmes Bock, 

Quilmes Stout, Quilmes Red 

Lager and the newly launched 

Quilmes Bajo Cero.

Antarctica is the third best 

selling beer in Brazil. Produced 

since , Antarctica has a 

unique taste and a reputation for 

quality that make it the perfect 

complement to pleasurable 

moments and good company. 

The brand was extended in  

with the launch of Antarctica 

Sub Zero, which has continued 

to grow and drive incremental 

market share for the brand. 

Michelob represents a family 

of beers created to meet 

American beer enthusiasts’ 

demand for full  avor and variety. 

The brand began more than a 

century ago as the “draught beer 

for connoisseurs”. Originally 

sold only on draught in  ne 

establishments, Michelob 

became available in bottles in 

. Today, the brand’s  agship 

is Michelob Original Lager, still 

brewed traditionally, using 

European noble aroma hop 

varieties and a  percent 

malt blend of the  nest two-

row and caramel malts.

Skol is the leading beer in the 

Brazilian market and the world’s 

fourth best selling beer brand. 

The Skol tagline “A cerveja que 

desce redondo” (“The beer that 

goes down round”) re  ects the 

brand’s positioning: a beverage 

favored by young adults who 

know how to enjoy life. It is a beer 

that  ts the consumer’s lifestyle: 

sociable, innovative and always 

among friends. It is perfect for the 

evenings, whether in gatherings, 

concerts or parties.

Brahma was born in Brazil in 

. The brand embodies the 

Brazilian sensibility, combining 

a dynamic and industrious spirit 

with an e  ortless  air for life. 

This is re  ected, for example, in 

the brand’s sponsorship of more 

than  local football teams. 

Brahma is not only one of the 

most popular brands in Brazil, 

but is also available in more than 

 other countries around the 

world. In , Brahma adopted 

a new visual identity embodied 

in a distinctive red can. 

INNOVATIONS 
IN BRAZIL ACCELERATED 
TOPLINE AND GROWTH.
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Jupiler is by far the most popular 

beer in Belgium and continues to 

grow in the Netherlands. The 

 nest ingredients and exacting 

craftsmanship produce an 

outstanding beer quality that 

o  ers refreshment on a wide 

variety of occasions, and 

is associated with a spirit of 

courage and adventure.

Sibirskaya Korona (Siberian 

Crown) has quickly grown from 

a local beer in Omsk and has 

become a well-known national 

premium brand in Russia. With 

a wide distribution across the 

country, and an image that 

evokes the Russian passion for a 

rich, satisfying beer experience, 

the brand is available in six 

varieties including amber and 

wheat beers.

Klinskoye is a light, crisp, 

refreshing beer brewed in 

Russia. One of the leading beer 

brands in the Russian market, 

and growing, Klinskoye includes 

several varieties designed to 

appeal to varied tastes.

Chernigivske is a classic lager 

and the most popular beer in 

Ukraine. It is closely associated 

with Ukrainian national pride, 

representing self-con  dence, 

respect and true friendship. 

Chernigivske is the sponsor of 

the national football team and 

a host of sport and music events. 

The brand’s essence can be 

found in the slogan “Zhivy na 

Povnu!” (Live to the Full!).

Sedrin is enjoyed by groups of 

friends who share a common 

bond of excellence and who 

come together to enjoy Sedrin’s 

unwavering promise to deliver 

high quality. As Sedrin grows in 

the marketplace, it has the 

potential to become a leading 

national Chinese beer brand. 

Harbin has been brewed for more 

than  years and features a 

unique blend of Chinese “Qindao 

Dahua” hop and European aroma 

hop varieties. Its unique yeast 

strain and traditional brewing 

techniques, including a long and 

cold aging process, adds to 

Harbin’s nuanced aroma and crisp 

 nish. Harbin’s role as a local 

sponsor of the  FIFA World 

CupTM reinforced its position 

as a pre-eminent beer in China.

IN 2010, 
HARBIN BECAME THE 

FIRST CHINESE BRAND 
TO SPONSOR THE 
FIFA WORLD CUP.TM
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