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AVWinning in Above Premium

STRs in the Above Premium segment
grew low-single digits in 2015, excluding Miller Fortune
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Above Premium—Innovations

Redd'’s finished 2015 up double digits
Smith & Forge had the third best cider volume ranking in 2015
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Above Premium—Crart
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Below Premium

Steel Reserve grew mid-single-digits for 2015 due to
the success of the Steel Reserve Alloy Series
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Fourth Quarter Underiying Net Income
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Domestic Net Revenue Per Barrel
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Financial Righlignts

@ Total cost of goods sold (COGS) per barrel
decreased 1.3 percent for the full year and
3.4 percent for Q4.

9 Marketing, General and Administrative costs
Increased 4.1 percent for the full year and
14.2 percent for Q4.

@ Depreciation and amortization expenses
were $358.4 million for the full year and
$104.4 million for Q4.
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