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We respect strict rules 
about the use of consumers’ 
online data.
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Annex II 

Guidelines for product placement of 
Anheuser-Busch InBev brands

Introduction

With product placement, we mean the process 
whereby AB InBev exchanges value in order for its 
products to be prominently displayed in a movie, 
television show or other media production.

All product placement in motion pictures, television 
shows, videos and stage plays must comply with 
the principles of the Commercial Communications 
Code to ensure that AB InBev’s positions 
on responsible drinking are not misrepresented. 
Permission for the proposed use of the AB InBev 
product placement will be granted or denied 
based on compliance with the Code. 

AB InBev acknowledges that motion picture, 
television, video and stage play producers frequently 
portray realistic scenes in their productions, which 
may use one or more AB InBev products without 
express permission from AB InBev. These instances, 
as they are neither rewarded nor given permission 
for by AB InBev, are not covered by the Commercial 
Communications Code. 

Responsible drinking 

AB InBev does not want its products to be abused, 
and it has spent millions of dollars annually to 
help prevent alcohol abuse. We will not grant 
permission for its products or other properties to 
be used in a way that, in its judgment, would 
misrepresent the company’s position on responsible 
drinking. Specifically, we will not grant permission 
to use our products or properties if :
1. A character’s drinking is not, in our judgment, 

appropriate, legal or responsible.
2. Alcoholism, illegal underage drinking, public 

drunkenness, drunk driving, or other abuse of 
alcohol is portrayed.

Age / minors

AB InBev does not intend for its beers to be 
purchased or consumed by people below the legal 
drinking age and has instigated or participated in 
numerous programs to help prevent underage 
drinking.

Consistent with this commitment, AB InBev will 
not grant permission for its products or properties 
to be used in a way that, in its judgment, would 
misrepresent its position on this issue.

Specifically, we will not allow product placement if :
1. A character under the legal purchase age is 

depicted purchasing or drinking alcohol illegally.
2. The motion picture or television show is one for 

which the majority of the audience is reasonably 
expected to be below the legal purchase age.

3. The proposed use in any way might misrepresent 
AB InBev’s commitment help prevent illegal 
underage drinking or might reasonably imply 
that AB InBev condones underage drinking.



Thank you 
for living 
our Code.



For any further questions concerning Anheuser-Busch 
InBev’s Commercial Communications Code, please, contact : 
commercialcommunications.code@AB InBev.com


