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Focus Brands

éééand a reliable Growth Engine, irrespective of Industry Trends
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2 of our Global Brands at a Glance



To be recognized by 
the affluent consumer as 
The Superior Premium 

Beer in the World.

The Stella Artois Global Dream



Brand Manifesto

Being the symbol of perfection , we strive for the endorsement of 
the most discerning and educated consumers around the world.

Through our 640 years of devotion we are the symbol of 

Belgian brewing heritage and craftsmanship . Stella 

Artois is the quintessential premium beer in the World.

We aim to be the Gold Standard of Lager excellence in both 
the product and experience.

We are pioneers in everything we do.  Breaking new ground in how we 
communicate and create enduring bonds with our consumers. 

Intelligence, passion, substance and care is what made 

us great. We are recognized as being a true authority in the world of 
beer. 



The Strategy

Å Keep strengthening ñQuest for Genuine 
Worthò Global Positioning

Å Evolve Global Creative Idea

Å Globally relevant, customized locally

Å Chalice ïfrom a brand symbol to an Icon

Å Single -minded Geographic strategy 

Å Drive Global Line Extensions where relevant 

Å Few, big Platforms 

Å World Draught Master

Å Film



Country Strategic Focus

Keep momentum

Unleash potential in the largest premium beer market in 
the world

Re - ignite growth

Keep momentum

Defend position

Drive global presence in key international cities

Geographic Strategy

CANADA

BRAZIL

UNITED KINGDOM

UNITED STATES

CANADA

RUSSIA

ARGENTINA

UKRAINE

http://education.yahoo.com/reference/factbook/uk/flag.html;_ylt=Aj5j.LqEYcKz6FOlHFQVVp.5ecYF
http://education.yahoo.com/reference/factbook/us/flag.html;_ylt=AuQY6cfVHx50nFh5b6vE1965ecYF
http://education.yahoo.com/reference/factbook/rs/flag.html;_ylt=AjQlQJUies489w7uxyA3cdS5ecYF


Stella Artois Recovery in the UK



Rising Star for 20 Years, falls From the Sky in 4

Å Volume x 5 in 10 years

Å Iconic, award winning advertising.

Å ñReassuringly Expensiveò

Å 25% of volume lost

Å Lost connection with 
consumer.
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