


 

 

Stella Artois® Factsheet 
 
Stella Artois is one of Anheuser-Busch InBev’s global brands. As the No. 1 selling Belgian 
beer worldwide, Stella Artois is the superior premium beer for the affluent consumer.  It is 
the gold-standard of quality in almost 80 countries and the global ambassador for 
zythology (beer connoisseurship). 
 
Performance In 2010, Stella Artois gained market share in Argentina and the US.  It was also 

one of the Top 10 brands in Millward Brown’s BrandZTM Most Valuable Global 
Brands Report in the beer category.  
 

History Stella Artois’ roots trace back to the Den Hoorn brewery in 1366, in the Belgian city 
of Leuven. In 1717, Master Brewer Sebastian Artois purchased the brewery and 
changed its name to Artois. The brewers of Stella Artois devised a special holiday 
drink for Christmas that they christened, ‘Stella’, Latin for ‘star.’ The beer was so 
well received that it became available all year round. 
 

Taste The art and science of enjoying Stella Artois begins with a beautiful, specially-
crafted chalice, and continues with a 9-step pouring ritual that allows the beer to 
flow, breathe and develop a pristine head.  Perfectly poured and preciously 
presented, Stella Artois is crisp, clean and full-flavored - “She is a thing of beauty”.  
 

Packaging Chalice glass 
Glass bottles, cans, kegs and PerfectDraft® (in Belgium and Luxembourg). 
 

Brewed Only the finest ingredients are used in the brewing of Stella Artois. Still brewed 
using natural ingredients (water, malt, hops, and non-malted grains) in the same 
process of mixing and fermentation used in the old days, preserving the brand’s 
heritage and authenticity. Anheuser-Busch InBev uses state of the art technology, 
to guarantee the highest standards globally. Brewed in many countries and regions 
including Belgium, Central and Eastern Europe, Latin America, and the U.K. 
 

License 
Agreements 

Australia, New Zealand, Hungary, Bulgaria, Serbia, Algeria, Croatia, Czech 
Republic, Israel, Romania 
 

Availability In almost 80 countries worldwide. 
 

Website www.stellaartois.com   
 

Social Media www.facebook.com/stella  
 

Images www.ab-inbev.com  
 

 
 
For further information, please contact: Global Communications, media.relations@ab-inbev.com  
New York Tel: + 1 212-573-9283 
Leuven Tel: + 32 16 17 69 65 
 
Updated: June 2011 





 
 

 

 

Hoegaarden® Factsheet 

 
Hoegaarden is one of Anheuser-Busch InBev’s multi-country brands. A unique, authentic 
Belgian wheat beer, Hoegaarden is totally different by nature. In 2010, it was one of the 
fastest growing Focus Brands and enjoyed solid growth in Russia, France, US, Ukraine, 
Switzerland, Spain and Austria. 
 
 
History Hoegaarden is the original Belgian white beer. The beer is generally regarded as 

the original classic of its style and has roots dating back to 1445 in the village of 
Hoegaarden. 
 

Taste The taste of Hoegaarden is unique and complex: sweet and sour with a note of 
bitterness, a spicy echo of coriander, and a hint of orange. 
 

ABV Hoegaarden White (4.9%) 
 

Packaging Hoegaarden: single & multi-serve bottles, cans, kegs & PerfectDraft® 
Single-serve bottles and kegs 
 

Brewed Hoegaarden has a unique brewing process. It is unfiltered and twice fermented. 
After a first fermentation in the Hoegaarden Brewery, it is re-fermented in the 
bottle/keg/can. Because of this second fermentation, the beer is naturally 
carbonated. 
 

Availability Hoegaarden is sold in more than 60 countries world-wide. 
 

Prizes and 
Accolades 

Won four consecutive gold medals in the World Beer Cup®. 
 
 

Images www.ab-inbev.com 
 

 
 
For further information, please contact: Global Communications, media.relations@ab-inbev.com  
New York Tel: + 1 212-573-9283 
Leuven Tel: + 32 16 17 69 65 
 
Updated: June 2011 
 
 
 



 
 

 

 

Leffe® Factsheet 

 
Leffe is one of Anheuser-Busch InBev’s multi-country brands. Bringing people together to 
share and savor the special meaningful moments is the essence of Leffe.  With availability 
in more than 60 countries worldwide, Leffe is the abbey beer with the longest heritage in 
our portfolio, dating back to 1240.  In 2010, the brand continued its strong growth in 
France, the Netherlands, Italy, US, Ukraine, Switzerland and Brazil. 
 
History With origins dating back to 1240, Leffe is one of the few remaining true 

Belgian abbey beers. The symbol of Leffe – the picturesque tower atop the 
stained glass window – the bell tower of the Abbey of Notre-Dame de Leffe in 
Dinant, Belgium – can be found on every Leffe label. 
 

Taste Leffe offers a family of top-quality abbey beers, all of them rich in history, 
ritual, taste, color and aroma with a flavor that is rich and full-bodied, yet never 
over-powering. A balance of strength and subtlety, Leffe is the perfect 
accompaniment to meals. 
 

ABV Leffe Blonde (6.6%), Leffe Brown (6.5%), Leffe Radieuese (8.2%), Leffe 9° (9%), 
Leffe Triple (8.4%), Leffe Ruby (5%), Leffe Christmas (6.6%), and Leffe Spring 
(6.6%) 
 

Packaging Single-serve & multi-serve glass bottles, kegs and PerfectDraft® 
 

Brewed Throughout its rich history, Leffe has continued to be brewed according to the 
ancient recipes and fermentation techniques used by the monks of the Abbey of 
Leffe. Leffe is a typical top-fermented, high density abbey beer that is brewed 
with only the finest ingredients and more raw materials (such as malt and hops). 
 

Availability In more than 60 countries worldwide. 
 

Prizes and 
Accolades 

Leffe has received many prizes and accolades. Most recently Leffe Blonde won a 
Bronze Medal at the 2010 World Beer Cup in the US (Belgian-Style Blonde Ale or 
Pale Ale). The International Taste and Quality Institute (iTQi), a leading 
independent Chef- and Sommelier-based organization dedicated to testing and 
promoting superior tasting food and drink from around the world, recently 
expressed its highest appreciation to Leffe Blonde, Leffe Brown, Leffe Triple, Leffe 
9°, and Leffe Christmas. 
 

Images www.ab-inbev.com 
 

Social Media www.facebook.com/leffe 
 

Website www.leffe.com  
 

 
 
For further information, please contact: Global Communications, media.relations@ab-inbev.com  
New York Tel: + 1 212-573-9283 
Leuven Tel: + 32 16 17 69 65 
 
Updated: June 2011 
 
 




